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HELLO

Dive into the thrilling life, filled with
colour, of Mrs. and Mr. Marnali. 3

When Mrs. Marnali was born in the former

West of Berlin, she w

lin's West at age 14.

Mrs. Marnali coming from a long life of well
known German photographers was the perfect
match for celebrity photographer Mr. Marnali.
The art scenery of Mrs. Marnalis original pro-
fession, which was that of a special effect
makeup-artist, and Mr. Marnalis‘ history of
celebrity interaction, attract high society like
magnets from across the globe. The richness
of diversity in their field has been imprinted in
their works and shows the influence it had in
its unigueness.

Art Expo New York: 04.- 07. April 2024
MarnaliArt will exhibit for the first time at the
Art Expo in New York in April, we are looking
forward to many visitors!

- ved as an artistic couple. A -
estined to meet Mr}L )
Marnali who moved from Berlin‘s East to Ber- !‘Ne'-Iive for the genuinity of our art,

&e’sent our very own ;"-_ ; _
hands, today. It conveys what we have achie- * <

led by
our love of our family. Having had these op-
poktunities, we are endlessly gratefuﬁfo fulfil
and¥ive our dreams. Our special thanks go out
to those who have never-doubted us or our
talent, our believers, our loyal customers who
have been there from the start, and of course
our family. Without their constant approval
and positivity, we would have never achieved
what we have. Every day brings us a step clo-
ser to our goal.

Be different. Be MarnaliArt!

GET IN TOUCH WITH US

Marnali Art Store:

Address: Placa del Rosari 5

Palma de Mallorca, ES 07001Palma
Tel: +34-683-122-433
info@marnli.de

Press desk: Tel: +34-637-866-788
Email: marko.bernsteiner@marnali.de
Instagram: @marnaliart

Always the latest news you can find
on Instagram and Facebook!
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INTRO

Ar.Marnali

only a dream team professionally but also privat-
are married and have 3 children. The artist cou-
e of the stars of the pop art scene. The Marnalis
e and strife for art as a luxury that is fun. From
serfeld, to the Birkin Bag, The Porsche to the $100
retellings of pop art stories and its consumption in
ing and colourful way.

nt processes, from digital and screen prin-
multi - perspective technique. The

loud and fun. It cele-
hrals more people. This
‘Mr. Marnali.













OUR STORY

The Day after the Wall fell

Mrs. Marnali was only 3 years old, but was desti-
ned to meet Mr. Marnali from the former East,
who moved across the border to West Berlin at
age 14. Mrs. Marnali comes from a long line of
a Berlin photographer family known in Germany
and beyond and was a trained make up artist
for international actors. Mr. Marnali was the fa-
vorite photographer of the celebrities and was
allowed to work with all the famous actors as
well. The art scene active today in Berlin from
which Mr& Mrs Marnali come, attracts high so-
ciety from all over the world and has influenced
the two artists in their works.

Since 2017, the two Germans living on Mallorca
have been staging the icons of PopArt culture in
luxuriously furnished and, last but not least, hu-
morously gripping PopArt works and sculptures.

0000 OOO

They tell the glorious stories of the protagonists
of PopArt in their own refreshing, colorful and
new way. It's about Madonna, Lady Gaga, Bri-
gitte Bardot, Karl Lagerfeld and even Choupet-
te, the legendary fashion designer's famous cat.
But these are not just mere illustrations that are
as colorful as possible, but complex concepts
on the basis of which new stories are told - with
the help of the motifs themselves, but also with
the forms and the materials and techniques
used.

And that is exactly the secret of their success:
The Marnali's tell stories. They combine content
and form, art and technology into a new whole
that is independent and definitely greater than
the sum of its parts. Here Pop-Art becomes
MarnaliArt.
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OUR STORY

18

Jth century as comprehensively-
/as pop. Film, music, fine arts - the
eality of people shaped by mass me-
ertising and consumption found its way
into tq,diﬁerent art forms. The works themsel-
ves also acquired a pop art character. And their
creators became stars: artists like Roy Lichten-
stein, Andy Warhol or Tom Wesselmann. They
invented pop art as an art form. Mr. and Mrs.
Marnali walk in their footsteps today. In the
spirit of the great PopArt pioneers of the past,
They translate PopArt into the world of the
21st century and create their very own Marna-
liArt works.

The artist couple themselves come from Berlin
and have been living in Mallorca with their three
children since 2018. Their stage name ,Marnali*
is an acronym that combines the first names of
the two artists Marko and Natalie. Marko was
born in Halle, grew up in Berlin and later wor-
ked internationally as one of the most sought-
after photographers.

He worked with Lady Gaga, Johnny Depp, Karl
Lagerfeld, Brad Pitt, Angelina Jolie to name
just a few of the big stars. In his job he met
his current wife Natalie, who comes from a
well-known Berlin photographer dynasty. She
is a trained make-up artist, graphic designer
and stylist and has also been able to work with
many stars from the film and fashion industry,
such as: Kevin Spacey, John Goodmann, Heidi
Klum, Eva Padberg and many more.

In 2017, Marko and Natalie brought their ta-
lents together and created the first pop art-
works together based on his photographs while
still in Berlin. A year later, the move to
took place.

The first vernissage on Mallorca of
ceptional artists in 2018, in a gal
lorca, was completely sold out a
minutes. Further exhibitions fo‘ ed, which
have established themselves as 0 f the most
popular art vernissages in Mallorca. The vernis-
sages of the Marnali's are anythiné but boring,
with big shows, DlJs, live acts and top-class
guests. Since 2019, the couple has been run-
ning the ,Marnali PopArt Store" in the old town
of Palma, where their works can be viewed and
fans have the opportunity to meet the artist
couple live.

about 40



MarnaliArt - art you can touch.

A real MarnaliArt work can always be recogni-
zed directly by the high quality of craftsmans-
hip and by its very own depth and unusual feel.
This applies particularly to the works created
as panel paintings. Due to the generous use of
materials, they actually have a haptic effect -
accordingly: touching is desired here!

Only in this way, Their pictures can really be ex-
perienced. And what you experience is incredi-
bly diverse. The Marnali‘s rely on mixed media.
This means, among other things, digital printing,
but also screen printing processes, and if the
work requires it, a mix of both.

In addition to the various conventional colo-
rants, crystals, gold, silver and even diamond
dust, aluminum plates, plexiglas or mirrors serve
as carriers. Sometimes the duo also works with
heat in order to deform the material and give it
an additional three-dimensionality.

The result: Marilyn Monroe in a surreal frenzy
of colour, a last supper with supermodels as a
crazy party in the Escape Room or a gigantic
100 dollar bill measuring 1.80 x 0.73 meters on
which Donald and Daisy Duck portray a cheeky
beanie Benjamin Franklin just say hello!

OUR STORY

1
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PRESTIGE AWARD 3

TO THEIR ABILITY TO |
AND FASCINATE PREV
DISENCHANTED AUDI

LLERIES ARE A TESTAMENT

NSRIRE
WAS)e

I L

HAPPY TO ANNOUNCE,
THEY ARE THIS & NEXT YEARS
(2023/2024) SPAIN PRESTIGE
AWARD WINNERS IN POP-ART.
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Inclusive art

While so much of art is in the eye of the behol-
der, the pieces on offer at Marnali Art go much
further than that. The idea that art is a two di-
mensional experience is scoffed at and the au-
dience is encouraged to reach out and touch
every deliberate bump and design and a way
that transforms art from a passive to an active
experience. The Marnalis rely also rely on mixed
media to tell their stories. By embracing the di-
gital world that is so much a part of everyday
life in the 21st century, they are better able to
transpose the stories of our lives into a more
connected and relevant aspect. First Tv formats
like Pro/ Taff, Vox or RTL, and of course nume-
rous articles about the Marnalis, have shown
that the viewers and readers interest in reading
more about them is very high.

In addition to the various conventional colo-
rants, the pop artists use crystals, gold, silver
and even diamond dust to represent the opu-
lence and vulgarity of wealth that has defined
so much of this age.

The idea is to make art accessible. Shine a light
on our world through images, people and places
that we all can appreciate and interpret.

Judges’ comments:

The judges were particularly impressed with
the efforts made by Marnali Art to reach out to
large swathes of the population who might not
ordinarily be interested in artwork. Their sold-
out exhibitions and galleries are a testament to
their ability to inspire and fascinate previously
disenchanted audiences who become immer-
sed in a world that is represented in a more tan-
gible way.

PRESTIGE AWARD

11



Be Art - Custommade Artwork

BE ART is memorable. Be part of the designing
of your unique piece.

How it works: Marnalis BE ART has endless
possibilities. Choices range from Portraits to
family photos. Whatever it is, the artist couple
can make it possible. Convey your ideas, wishes
and preferences, to implement them creatively.
Personalised photo shoots are also possible! As
a foundation to your BE ART!

Mrs. & Mr. Marnali will take the creativity part
off your hands from now on. Drafts are optimi-
sed and redone until completely satisfied with
the outcome of your masterpiece.

Size isn't the issue here ladies ...

All sizes work, somehow.
We want you to think big!

Your BE ART is you.
You will find it here with us.
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OUR FANS
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How proud can you be!
A personalized piece of art
for Megan Fox

We had the honor of designing

a work of art for Megan Fox.

We were re able to present it to
her personally at a beauty clinic
opening, Medical Inn by Dr. Atilla.

Her feedback when she saw
the finished work of art.

ol love it!“
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OUR FANS
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MARNALI ART
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APRIL 4-7, 2024 | PIER 36, NYC
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Visit our Marnali Pop Art Storek -




